
Militant PM
Country Goal Sold % Goal Sold
SWEDEN 30 25 83% 5 2
ICELAND 30 23 77% 2 0
NEW ZEALAND
Auckland 45 26 58% 1 1
Christchurch 35 19 54% 1 0
N.Z. total 80 45 56% 2 0
UNITED STATES

Craig, CO 50 46 92% 20 4
Houston 75 61 81% 20 4
Seattle 50 37 74% 10 5
Price, UT 50 33 66% 20 12
Detroit 40 26 65% 10 7
Birmingham 40 25 63% 8 3
Des Moines 65 40 62% 25 16
New York 180 107 59% 70 27
Omaha 55 30 55% 45 14
Newark 90 49 54% 25 14
Twin Cities 105 55 52% 40 16
Atlanta 80 39 49% 20 5
Chicago 100 44 44% 40 19
Los Angeles 150 66 44% 50 28
Cleveland 40 17 43% 10 4
Boston 100 42 42% 40 8
Philadelphia 95 39 41% 10 0
Washington 115 46 40% 21 4
Tampa 40 15 38% 10 6
Pittsburgh 65 23 35% 4 1
San Francisco 125 42 34% 35 8
NE Pennsylvania 55 16 29% 15 9
Miami 100 25 25% 50 0
U.S. total 1865 923 49% 598 214
CANADA
Montreal 32 16 50% 12 2
Toronto 75 36 48% 18 4
CANADA total 107 52 49% 30 6
AUSTRALIA 55 25 45% 8 3
UNITED KINGDOM
Edinburgh 25 12 48% 2 0
London 50 21 42% 12 4
UK total 75 33 44% 14 4
14-day campaign* - 179 - - 31
Int’l totals 2220 1305 57% 676 260
Goal/Should be 2300 1380 60% 550 330
*14 days of campaigning in New York Aug. 21–Sept. 3 at protests 
and events leading up to and during the Republican convention

IN THE UNIONS
Militant PM

Goal Sold % Goal Sold
NEW ZEALAND
MWU 2 1 50%
NDU 2 1 50%
Total 4 2 50%

Militant/Perspectiva Mundial
Fall Subscription Drive

Aug. 28–Nov. 7, 2004:  Week 6 of 10


