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Week 2 of 7
Country Quota  Sold %
SWEDEN* 16 10 63%
AUSTRALIA* 25 11 44%
ICELAND?* 9 4 44%
UK
London 35 15 43%
Edinburgh* 22 7 32%
UK Total 57 22 39%
NEW ZEALAND
Auckland* 25 10 40%
Christchurch* 10 1 10%
N.Z. Total 35 11 31%
CANADA* 75 20 27%
u.s.
Price* 65 31 48%
Pittsburgh 30 14 47%
Albany, NY* 16 7 44%
Chicago* 40 16 40%
Los Angeles 60 22 37%
Twin Cities* 70 25 36%
Atlanta* 60 17 28%
Des Moines* 85 24 28%
Philadelphia* 60 17 28%
San Francisco* 60 16 27%
Birmingham* 40 10 25%
Wash., DC* 35 8 23%
Boston* 40 8 20%
Houston* 65 13 20%
Newark* 65 13 20%
Salt Lake City* 30 6 20%
Miami* 70 13 19%
New York* 175 28 16%
Seattle* 35 5 14%
Detroit 4 0 0%
New Orleans 4
U.S.Total 1105 297 27%
Int’l totals 1322 375 28%
Should be 1350 386  29%
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