‘Militant’
Subscription Renewal Campaign

January 21-March 13, 2006
Final chart

Country/City Quota Sold % Renewals
NEW ZEALAND

Auckland 30 37  123% 20
Christchurch 16 18 113% 6
N.Z. Total 46 55  120% 26
AUSTRALIA 30 35 117% 26
u.s.

Chicago 40 62 155% 22
Detroit 4 6 150% 3
Philadelphia 60 78  130% 25
Washington, DC 35 45  129% 20
Pittsburgh 40 48 120% 22
Miami 70 83 119% 35
Seattle 35 41 117% 21
Twin Cities 70 82 117% 36
Des Moines 85 97 114% 36
Albany, NY 16 18  113% 6
New York 135 147  109% 72
San Francisco 60 63  105% 30
Boston 40 41  103% 16
Price 70 72 103% 41
Houston 65 66 102% 23
Los Angeles 75 75  100% 40
Tampa 4 4  100% 2
Atlanta 60 53 88% 20
Birmingham 40 34 85% 8
Salt Lake City 30 25 83% 8
Newark 65 51 78% 28
New Orleans 4 4
U.S. Total 1099 1195 109% 518
SWEDEN 36 37  103% 19
UK

Edinburgh 22 25 114% 15
London 50 49 98% 34
UK Total 72 74 103% 49
ICELAND 12 12 100% 5
CANADA 75 73 9T% 24
Int’l totals 1370 1481 110% 692
Should be 1350 1350 100%




